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OVERVIEW 

Social Endurance partners with charities and endurance event companies to help develop 

effective and sustainable corporate partnership programs. Corporate partnerships are an 

excellent solution for increasing event participation and revenue. 

Messaging & Marketing 

1. Message Creation 

a. (Co-developed) Combining the benefits for corporations (increase employee 

engagement, health and wellness, community engagement, etc.) along with the 

charity’s mission, values, history, and who they serve. 

b. 10 hours  

Sponsorship Program & Package Development 

1. Develop the assets available for supporting sponsors along with developing the value of 

these assets (10 hours) 

2. Cover letter for email campaigns (5 hours) 

 



 

 

3. One page, double sided, sponsorship program, sponsor levels, costs, and benefits for 

each event (6 hours) 

4. Several page sponsorship program that encompasses all events for the organization (10 

hours) 

5. Copy and images for a dedicated online ‘Corporate Partnership’ page  

6. Includes ‘timeline’ management tool for the overall program 

Prospect Development  

1. Database Development. One of the best places to look for potential corporate partners is 

your current participant and or donor database. This service develops employer 

information for your databases. This includes job title, employer name, industry name, a 

link to the donor/participant’s LinkedIn profile, highlight top employers, and top job titles. 

The HR, sponsor executive, health care, and pharmaceutical companies are also 

segregated. This service also includes Social Endurance scrubbing the data and 

cross-referencing this information with the Social Endurance prospect databases and 

developing the best matches for the client. This includes matching to prospects according 

to the client’s mission, cause, and interests. There is 8 hours of work by the Social 

Endurance staff to prioritize the prospects for the client and review by video call with the 

client. The client may add additional hours to this service (hourly rate applies).   

2. Social Endurance Corporate Team Reports. This service provides you with thousands of 

the most engaged employers and employees in the community and in outdoor sporting 

events like walks, runs, cycle events, obstacle courses, etc. The employers and 

employees are excellent potential corporate partners since they engage in the community 

in groups. This service also includes Social Endurance scrubbing the data and 

cross-referencing this information with the Social Endurance prospect databases and 

developing the best matches for the client. This includes matching to prospects according 

to the client’s mission, cause, and interests. There is 8 hours of work by the Social 

Endurance staff to prioritize the prospects for the client and review by video call with the 

client. The client may add additional hours to this service (hourly rate applies).  

3. Client Event and Sponsor Report. Social Endurance will request the previous three years 

event and sponsor reports be added. Once analyzed, this data will be added to the 

Prospect Development template. 

Prospect Template 

1. This template is a live shared document and will be delivered to the client once the data 

is analyzed. This template is developed by aggregating the prospects from the client’s 

database (with employer information), the Corporate Team Reports, the client’s past 

https://www.socialendurance.com/database-development
https://www.socialendurance.com/secondary-data-market-reports
http://socialendurance.com/


 

 

sponsors and corporate teams, and the client’s CRC’s prospects. Social Endurance will 

also co-prioritize and grade each prospect. This prospect template will contain thousands 

of high percentage prospects.  

Corporate Recruitment Committee (CRC) Development & Management 

1. This will include using the data on the prospect template for creating the CRC tab, leading 

the monthly calls, CRC recruiting efforts to develop the committee members, 

co-developing potential corporate leads from CRC members, and following up with CRC 

members regarding potential corporate partners.  

Corporate Outreach 

1. The Social Endurance team will perform the following to secure corporate partnerships: 

Emails, phone calls, and in-person meetings with possible corporate partners. Social 

Endurance will use the marketing collateral and the Prospect Template to reach out to 

this audience. All contact with these prospects will be updated in the Prospect Template.  

Corporate Engagement 

1. Sponsor activation and integration 

2. Sponsor stewardship 

Corporate Team Development 

Corporate Team Management & Activation 

1. Use the client’s previous three years event reports and add the corporate teams to the 

‘Team Retention and Fundraising’ tab 

2. Corporate Team Stewardship Program - reach out to all the corporate teams from the last 

three years and confirm they are registering again for the present/upcoming year 

Team Recruitment - Digital Marketing 

1. Facebook Ads to hyper-focused audiences. This service leverages the Social Endurance 

Corporate Team Reports and Facebook. Social Endurance will create a ‘Custom 

Audience’ and a ‘Lookalike Audience’ from the Corporate Team Report which is then 

delivered via Facebook Ads. One ad per month. All results will be posted in the Prospect 

Template 



 

 

Fundraiser Cultivation & Relationship Building 

1. Participant outreach (Corporate team leader and HR contact) 

2. Inbound/Outbound calls - participant support 

3. Fundraising coaching 

4. Family and friends team activation  

5. Recognition programs and incentives  

6. Stewardship and cultivation 

7. Recruitment and engagement emails 

8. Recruitment - social media campaigns 

9. Outreach timelines 

10. Corporate Team Digital Training Guide (branded with client graphics and corporate 

partner’s graphics) 

Community Engagement 

1. Volunteer recruitment and engagement 

2. Committee structures and roles 

3. Board engagement and outreach 

4. Orientations 

5. Local events including ‘Corporate Discovery’ brunch/luncheon 

Return on Engagement & Return On Investment 

Social Endurance, through the Prospect Template, will measure the following: 

1. Return on Engagement metrics for the charity 

2. Return on Investment metrics for the charity 

3. Return on Engagement metrics for each corporate partner 

4. Return on Investment metrics for each corporate partner 

 

We encourage all clients to create a monthly budget for hourly fees 
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